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A great deal of research has been carried out on one/two-sided advertising appeals, 
though relatively little papers have been done in the cross-cultural advertising context. 
Till 1997,  a study which examinated by Roy Toffoli, inplementing Hofstede’s 
concept of uncertainty avoidance in the cross-cultural, claims that the types of 
Uncertainty Avoidance might lead to different levels of acceptance of advertising 
message appeals. That’s, high uncertainty avoidance cultures have a lower tolerance 
for ambiguity, contrast to the ambiguity of two-sided persuasion models, they will 
tend to favor one-sided persuasion. However, Shaw(1990) proposed the competing 
hypothesis that individuals from high uncertainty avoidance cultures, in order to 
reduce ambiguity, are diven to carefully analysis of all information, therefore, 
two-sided advertising strategy would be more effective. They make absolutely 
paradoxical conjectures, nevertheless, for their low levels in reliablity analysis, they 
didn’t carry out the exact conclusions. The motive of the research is to find out the 
answer. 
In Chapter II, the similarity of the concept of Tolerance of Ambiguity and 
Uncertainty Oriented to Uncertainty Avoidance has a baffle to the study, for studies 
have showed their effect on two-sided appeals. In order to understand the effect of 
Uncertainty Avoidance on the Effectiveness of advertisement message sidedness 
systemicly, analysis of the three concepts are being included, with two experiments 
being carried out to fulfill the objectives. 
Study I focuses on the moderating effect of Uncertainty Avoidance on message 
sidedness.A 2(high versus low Uncertainty Avoidance) by 2(one versus two-sided 
message) experiment was carried out in which 150 students are being tested for a 
mobile phone advertisement. The analysis of uncertainty avoidance implements  
Toffoli 's scale(1997). The resulta of the research indicate that two-sided 
advertisement is more effective than their one-sided counterparta for people in high 
runcertainty avoidance cultures , while one-sided message is more appliable for 
people in low level of uncertainty avoidance cultures.Unfortunately, the scale has 














In order to make up the limitation, a new scale of uncertainty avoidence analysis 
(Dorfman&Howell, 1988) is being introduced to Study II, including scales of 
Tolerance of Ambiguity and Uncertainty Oriented. That’s, Study II covers three 
independent virables,Tolerance of Ambiguity, Uncertainty Oriented and Uncertainty 
Avoidence with message sidedness. The experiment materials are unchanged, with 
157 students being tested. Study II finds out that Uncertainty Avoidence has a main 
effect on pesurssion. The scores of high uncertainty avoidance cultures is higher than 
low uncertainty avoidance cultures.But Uncertainty Avoidence has not significant 
interaction with message sidedness. And the scale of Tolerance of Ambiguity does not 
achieve an acceptable level of reliability, thus it does not mediating effect on message 
sidedness. Moreover, the reliability analysis in the scale of Uncertainty Oriented is 
also unacceptable. Nevertheless, according to the data, in the case of two-sided 
advertising strategy, Uncertainty Oriented subjects have a higher score, vice versa. 
The analysis of the three variables in Study II leads to the following findings: 
First, there is a significant negative correlation between Uncertainty Avoidence and 
Tolerance of Ambiguity, that is, the higher levels of Uncertainty Avoidence, the lower 
possibility to bear ambiguity. Secondly, the positive correlation between Tolerance of 
Ambiguity and Uncertainty oriented is significant.Thirdly, the negative correlation 
between Uncertainty Avoidence and Uncertainty Oriented is not significant. 
Tthe difference between the four conception is, Toffoli's Uncertainty Avoidance 
relates to decision making involving cultural values and attitudes , while Dorfman's 
one belongs to social congnitive judgement, so does Tolerance of Ambiguity. 
Uncertainty Oriented is in between. 
Additionally, two-sided message itself is as clear as possible, but the result of 
analysis is uncertain. Due to the use of different scales of Uncertainty Avoidence 
scales in the two study, there is a great differenct effect on message sidedness. 
Through analysis, it maybe causes by the design of questionare. Study I emphasizes 
on self-interested questions, involving subjects’ future decision-making for 
themselves, while Study II focuses on social attitude and value orientation. It is a 
surpising finding that only decision-making involving subjects’ self-interest, 
Uncertainty Avoidance would have a moderating effect on message sidedness, visa 














levels of reliability. 
According to the levels of Uncertainty Avoidance in the process of decision 
making, the subjects could be divided into conservative and venturesome 
decision-making , that’s to say, high uncertainty avoidance cultures try to reduce 
uncertainty by careful analysing all information and tend to be conservative in 
decision making. In the case, two-sided message are more effective. It’s, in some way, 
a dimension of psychology, involving the characteristics of demography, could be a 
means of cultures division in adverting pratise.  
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